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Abstract

Purpose – The current research is aimed at exploring entrepreneurial leadership (EL) as a mediator in
perceived organizational support (POS) and organizational performance (OP) relationship. Furthermore, it also
examined the impact of POS and entrepreneurial leadership on the performance of an organization.
Design/methodology/approach –Apurposively selected sample of 216 respondents from the SME sector of
Oman was chosen for the study.
Findings –The results revealed that POS and entrepreneurial leadership positively and significantly have an
effect on organizational performance. Moreover, the hypothesized role of entrepreneurial leadership as a
mediator between POS and OP relationship was also supported.
Research limitations/implications – In spite of the novelty of the research, it was limited due to a few
reasons. First, the research design is cross-sectional. Second, the research only focused SME sector. This
research only focused on entrepreneurial leadership as a mediator, whereas, other mediators could have been
explored as well.
Originality/value – The research on POS and organizational performance relationship is still in its
exploration stage. Past research indicate that POS has an effect on different outcomes within an organization,
including its performance. However, still, the research on the entrepreneurial leadership process is quite scarce.
The current research will explore it in the context of Oman, where there is a dire need to establish SME sector
performance. The unique combination between POS, entrepreneurial leadership and performance in the SME
sector of Omanmarks the novelty of the current research. This study contributes to the SME’s literature and it
is among the pioneer studies exploring the mediating role of entrepreneurial leadership in the relationship
between POS and OP.
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Introduction
For more than a decade, the developing countries have started focusing on the bmall and
medium enterprises (SMEs), which is among the vibrant economic sectors (Olomi, 2006).
SMEs are considered to have a strong impact on a country’s economy due to their major
contribution. Likewise, Oman has recorded a rapid increase of SMEs, as the focus of its
government is on the growth of such enterprises. Sultanate of Oman, a prominent country in
the Arabia peninsula, is in its developing stage and the government is focusing on providing
funds, training and guidance to the SMEworkforce for the desired growth and strengthening
of the economy (Alalawi, 2020; Al Bulushi and Bagum, 2017; Al-Lamki, 2000; Matriano, 2019).

There are no two opinions about the importance of the SME sector; however, its
sustainability is very important. It is a fact that the rate of success in the SME sector is slow.
About half of the SME startups fail within five years, especially in the developing countries
(Dalberg, 2011). For the SMEs to sustain the right combination of contextual factors is
important. SMEs may start with enthusiasm and a strong vision, but for achieving
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performance goals, the right kind of support and leadership are the magical factors that
maintain a competitive advantage (Alalawi, 2020; Ayyagari et al., 2007; Matriano, 2019).

Perceived organizational support (POS) is one of the key elements contributing to positive
individual outcomes (Eisenberger and Stinglhamber, 2011). Employees who sense a serious
degree of organizational support exhibit better performance (Byrne and Hochwarter, 2008;
Kim et al., 2017a; Kurtessis et al., 2017). The perception of employees regarding the
organization’s support yields increased performance (DeConinck and DeConinck, 2017;
DeConinck et al., 2018; Du et al., 2018).

Entrepreneurial leaders who are flexible to the changing environment, have the ability to
improve creativity, in order to maintain the organization’s competitive advantage. This is a
unique leadership style that put together diverse talents to perform innovatively and beyond
expectation outcomes (Fontana and Musa, 2017). Such leaders exploit the environment and
are able to create opportunities that result in increased organizational performance (Van Zyl
and Mathur-Helm, 2007; Gupta et al., 2004; Wood’s, 2002). The performance of any
organization is influenced by the style of leadership. However, a number of factors influence
the leadership style, including the environmental factors (Kurtessis et al., 2017; Lope Pihie and
Bagheri, 2013). Organizational support is considered as one of the most crucial sources in
advancing a leadership style that is required with consideration of the organizational
situation. Thus, the establishment of entrepreneurial leadership is essentially through the
organizational support (Kim et al., 2017b; Kurtessis et al., 2017; Kurtessis et al., 2017;
Mirkamandar and Malikehbeheshtifar, 2015).

The research on POS and organizational performance relationship is still in its exploration
stage. Past research indicate that POS has an effect on different outcomes within an
organization, including its performance (Kanten and Ulker, 2012; Rutherford and Holt, 2007;
Zampetakis et al., 2009). However, still, the research on the entrepreneurial leadership process
is quite scarce (Kim et al., 2017b). A little research in an SME sector has also indicated that
entrepreneurial leadership and organizational performance have a positive association
(Hayat et al., 2019; Hayat and Riaz, 2011; Mgeni, 2015; Pieper, 2014; Sandybayev, 2019;
Soomro et al., 2019). The current research will explore it in the context of Oman, where there is
a dire need to establish SME sector performance. The unique combination between POS,
entrepreneurial leadership and performance in the SME sector of Oman marks the novelty of
the current research.

Literature review
Perceived organizational support (POS)
Formaintaining a competitive edge, organizations struggle to identify ways of retaining their
talented employees. In the perspective of organizational support theory, employees develop
an exchange relationship with the organization that affects their behaviors and attitudes
(Eisenberger et al., 1997; Eisenberger and Stinglhamber, 2011). This relationship can change
the way employees relate to the organization. POS is considered important in this regard. It is
defined as the perception of an employee about the consideration they get from the
organization (Baran et al., 2012). Moreover, POS is considered as the belief of the employees
that their organization values their contributions. Furthermore, it is a belief that the
organization has a special consideration of employees’ well-being (Eisenberger and
Stinglhamber, 2011; Rhoades and Eisenberger, 2002).

Employees’ perception concerning the organization’s support in the form of fair treatment
and work appreciation yields various positive outcomes like increased commitment, loyalty
and performance (DeConinck and DeConinck, 2017). POS is identified as the main element
contributing to positive individual outcomes (Eisenberger and Stinglhamber, 2011).
Employees sensing a serious degree of organizational support perceive the duty to
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compensate for the beneficial treatment they experienced from the entity by exhibiting more
enthusiastic conduct directed in relation to it (Kurtessis et al., 2017). Employees’ perception of
the perceived support from the organization can lead to a higher level of organizational
performance (Byrne and Hochwarter, 2008; Kim et al., 2017a).

Organizational performance (OP)
Performance refers to the accomplishment of the targeted results accompanying plans; thus,
the evaluation of performance is considered the center of performance management (Cardy
and Leonard, 2004). In addition, both individual and organization performances depend
highly on all organizational policies, applications and the structure of the organization.
Moreover, organizational performance is a complementary mindset represents strategic
human resources configurationally approach containing the types of HR activities, as
confronted with individual activities, are necessary to accomplish enterprise goals (Anitha,
2014). Organizational performance is considered as a measurement of productivity, taking
into consideration the participation of the corporation’s employees (Oyemomi et al., 2016). It
is a criterion of organization development. It explains the extent that an organization is
obtaining its aims (Choudhary et al., 2013).

The key factor required to achieve organizational performance is the motivation from
the organizations in the form of support. POS has an effect on various organizational
outcomes, including performance (Kanten and Ulker, 2012; Rutherford and Holt, 2007;
Zampetakis et al., 2009). The perceived support by an organization motivates the
employees to achieve the performance goals of the organization (Eisenberger and
Stinglhamber, 2011). The perception of organizations support develops and obligation to
repay to the organization in the form of better performance (Rhoades and Eisenberger,
2002). POS is a source of high organizational performance as it fosters individual
performance, collaboration with others and identifying novel ways of doing the work
(Kurtessis et al., 2017; Rhoades and Eisenberger, 2002).

Presence of organizational support ensures that employees perceive that the
organization is taking care of them. When employees perceive that the organization is
valuing their contribution and providing them the required help, they reciprocate with
efforts to increase the performance. Thus, the organizations being able to create the
perception of organizational support will have a higher performance. Positive relationship
of POS and performance has been proven by past researches (Cullen et al., 2014; DeConinck
et al., 2018; Du et al., 2018; Paill�e and Raineri, 2015). On the basis of the above literature
following hypothesis is developed;

H1. Perceived Organizational support (POS) positively effects organizational
performance.

Entrepreneurial leadership (EL)
Entrepreneurial leadership is rising as a popular leadership style that describes a leader
having a combination of entrepreneurial approach along with the capability to deal with
vulnerable market situations, thus gaining competitive advantage for an organization. Such
leaders work on creative aspects, and their responsiveness to change is higher than other
styles of leadership. Entrepreneurial leadership is a combination of entrepreneurial
orientation leadership and entrepreneurial management (Musa and Fontana, 2014). These
qualities help organizations to maintain their competitive edge.

The development of managerial leadership, according to the requirement of the
competitive environment, is one of the aims of all the organizations. Every organization is
equipped with the people in entrepreneurial capabilities, which can be developed with

Entrepreneurial
leadership:

a missing link

379



adequate support. Proper support from the organization nurtures the entrepreneurial
behavior among their managers in leadership positions (Mirkamandar and
Malikehbeheshtifar, 2015). Various factors in the organization play an essential role in
developing the styles of leadership. From the entrepreneurial leadership perspective, the
environment of an organization has a vigorous effect (Kurtessis et al., 2017; Lope Pihie and
Bagheri, 2013). Therefore, organizational support may be one of the most crucial sources in
advancing a leadership style that is required with consideration of the organizational
situation. Thus, the establishment of entrepreneurial leadership is essentially through
organizational support (Kempster and Cope, 2010; Kim et al., 2017b). The research support the
notion that organizational factors affect the leadership formulation process (Bagheri et al.,
2013;Wang et al., 2012) and POS can develop entrepreneurial leadership style (Kurtessis et al.,
2017; Kurtessis et al., 2017; Mirkamandar and Malikehbeheshtifar, 2015). Therefore, the
following hypothesis is formulated;

H2. Perceived Organizational Support (POS) positively affects entrepreneurial
leadership.

Entrepreneurial leaders motivate their employees to perform better (Renko et al., 2015). By
moving strategically and focusing on entrepreneurial initiatives, such leaders can ensure
better performance of the organization (Miao et al., 2019; Rahim et al., 2015). They exploit the
environment to create opportunities, leverage change and develop a competitive advantage
for better and long-lasting performance (Sarabi et al., 2020). The research on the
entrepreneurial leadership process and its prospective outcomes is quite scarce (Kim et al.,
2017b). Moreover, there is a scarcity of literature focusing on this specific relationship that
creates a need to explore it further. Therefore, the following hypothesis is developed;

H3. Entrepreneurial leadership positively affects organizational performance.

The past research are evident of a link between POS and OP (Cullen et al., 2014; DeConinck
et al., 2018; Du et al., 2018; Paill�e and Raineri, 2015), POS and entrepreneurial leadership
(Kurtessis et al., 2017; Kurtessis et al., 2017; Mirkamandar and Malikehbeheshtifar, 2015),
Entrepreneurial leadership and organizational performance (Miao et al., 2019; Sarabi et al.,
2020). Based on these researchers, it appears that entrepreneurial leadership can play a
mediating role in the relationship between POS and OP. However, this conceptualization still
did not receive much attention. Current research would be among the pioneer ones
conceptualizing this mediating role thus the following hypothesis is formulated;

H4. Entrepreneurial leadership mediates the relationship between organizational
support (POS) and performance.

Methodology
A purposively selected sample of 216 respondents from the SME sector of Oman was taken
for the research. The demographic analysis of the sample reveals there were 60%males and
40% females. The age group ranged between 20 and 31years (60%), with experience between
3 and 6 years (75%), and holding a high school diploma (60%).

Instruments measuring the research concepts have been adapted from the literature.
Entrepreneurial Leadership was measured through a multi-dimensional scale having four
dimensions (strategic, communication, motivation, personal and/or organizational) with 24
item scale developed by Musa and Fontana (2014); POS was measured through a scale that
was originally developed by Eisenberger et al. (1986). The scale consisted of nine items.
Organizational performance (OP) wasmeasured using a 4 item scale developed byTseng and
Lee (2014). All the items were measured using a five-point Likert-type scale.
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Results
The instrument was in English language, which was translated into Arabic, and the final
questionnaire had both statements. The researchers then contacted eight professionals (4
academicians and 4 practitioners) to fulfill the conditions of the face and content validity. By
keeping the context in mind, a pilot survey was conducted. The question wordings, their
understanding and sensitivity to the context were tested. Each scale was dimensionally
analyzed, as well. For establishing that each item contributes to the scale, the CFA was done.
Those items that were not loading with other scale items were omitted. The scale of
entrepreneurial leadership was developed originally with four dimensions; however, in the
Omani context, only three dimensions (strategic, communication and motivation) were found
reliable and valid to use in this research. Similarly, the POS scale sustained only 4 items out of
nine. The scale of organizational performance was reduced to 3 items instead of 4. The results
of the confirmatory factor analysis are as follows.

Confirmatory factor analysis
Confirmatory factor analysis (CFA)was conducted tomeasure the convergent validity, which
was revealed through the standardized factor loading >0.50 (Hu and Bentler, 1999). Table 1
reveals that all the factor loadings were above 0.50. The internal consistency of constructs
was judged through the values of IC > 0.70. All the values in Table 1 are above 0.70, thus
proving the internal consistency of the scales (Hair et al., 2006).

Uni-dimensionality of the construct on the other hand checks that the items in a single
construct measures that same construct or not (Jackson et al., 2005). In this study, the uni-
dimensionality is measured through Confirmatory factor analysis (CFA), Comparative Fit
Index (CFI) and Square multiple correlations (SMC). The results in Table 1 reveal a good
data fit.

Figure 1 illustrates results of confirmatory factor analysis, the measurement model fit
indices using all constructs/variables explained good fit indices as all the values of the indices
are above the acceptable range (Hu and Bentler). All the values in CFA are above the
threshold level, as discussed in Table 1.

Preliminary analysis
Table 2 reveals the results of the correlation matrix, along with reliability values and
descriptive statistics. The mean values range from 3.45 to 3.89 for OP and POS, respectively.

Variables Items

Square multiple
correlations
(SMC > 0.30)

Standardized factor
loadings (st. FL> 0.50) CFI > 0.90 IC > 0.70

1 POS POS1 0.701 0.837 0.97 0.82
POS2 0.827 0.909
POS3 0.447 0.669
POS4 0.380 0.529

2 EL Strategic 0.504 0.710 1.00 0.85
Communication 0.819 0.905
Motivation 0.737 0.859

3 OP OP1 0.543 0.737 1.00 0.81
OP2 0.724 0.851
OP3 0.556 0.746

Note(s): POS 5 Perceived Organizational Support; EL 5 Entrepreneurial leadership; OP 5 Organizational
Performance, IC 5 Internal consistency > 0.70, CFI 5 Confirmatory factor analysis > 0.90

Table 1.
Confirmatory factor

analysis
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The values skewness and kurtosis reveal data normality and are found to be in the acceptable
range (�3 to þ3) (Ghasemi and Zahediasl, 2012).

The correlation matrix exhibits positive and significant relationship between study
variables. OP was found to have a positive and significant relationship with POS (r 5 0.20,
P < 0.05) and entrepreneurial leadership (r 5 0.49, p < 0.05). POS was also found to be
positively and significantly related to entrepreneurial leadership (r 5 0.47, p < 0.05).

Structure equation modeling (direct and indirect path analysis)
Figure 2 describes the direct effect between POS and OP. The figure shows positive and
significant effect between POS and OP.

Figure 3 shows the indirect effect between POS and OP, i.e. the mediation model. In this
table, with the inclusion of entrepreneurial leadership, the beta value reduced from 0.21 to 0.09
and became insignificant, showing full mediation.

The Structural model was estimated, and all the results were satisfactory for the model fit
in Table 3. All the indices are above the acceptable level for both the models and show good
model fitness.

The results in Table 4 conclude the whole analysis. It reveals that POS has a positive and
significant effect on OP (r5 0.21, p< 0.001) and EL (r5 0.42, p< 0.001) thus supporting first
and second hypotheses. EL is found to have a direct effect on OP (r 5 0.73, p < 0.001)
supporting third hypothesis. The fourth hypothesis also found full support with the inclusion
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of the mediator direct path and became insignificant (r5�0.09ns, p > 0.001), indicating full
mediation between POS and OP.

Discussion
Leadership style, especially entrepreneurial style, is one of the most important factors that
encourage employees to perform beyond expectations. If the entrepreneurial leadership style
is supported by the organization, then it can result in increased organizational performance.
SME sector is one of the most contributing sectors to any country’s economy. The
sustainability of this sector depends upon the right mix of contextual factors. An
entrepreneurial leadership style can increase the performance of any SME. In order to
practice entrepreneurial leadership, there should be a perception of support from the
organization. The current research aims to examine the mediating role played by
entrepreneurial leadership in the relationship between POS and organizational
performance. A purposive sample of 216 respondents from the SME sector of Oman was
chosen for the study. The results show that POS has a positive and significant effect on
organizational performance. The results are in line with past literature. The organizational
support may be one of the most crucial sources in advancing a leadership style that is
required with consideration of the organizational situation. Thus, the establishment of
entrepreneurial leadership is essentially through organizational support (Kempster and Cope,

Models CMIN/DF GFI AGFI NFI CFI RMSEA

Model 1 1.70/13 0.971 0.939 0.964 0.985 0.057
Model 2 3.25/32 0.918 0.859 0.907 0.933 0.10

Note(s): CFI5 comparative fit index; CMIN/DF5 chi-square/degree of freedom ratio; GFI5 goodness of fit
index; AGFI5 adjusted goodness of fit index; RMSEA5 root mean square of approximation; NFI5 normed
fit index

Hypothesis Direct effects
Bias corrected confidence interval

ResultsLower confidence level Upper confidence level

POS → OP 0.21*** Supported
POS → EL 0.42*** Supported
EL → OP 0.73*** Supported
POS → EL → OP –0.092ns 0.21 0.43 Full mediation

Note(s): ***p < .01

Note(s) : ***p < 0.001
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2010; Kim et al., 2017b). For entrepreneurial leaders to promote higher performance behaviors
organizational support becomes an issue of great importance. The organizations show the
support for the entrepreneurial leaders that, in turn, can boost the performance. The
messages and signals from the top management increase the commitment of the employees
toward organizational outcomes. (Turunç and Altuntepe, 2015).

The results also support the hypothesized impact of entrepreneurial leadership on
performance. The results are in line with past literature reviews. According to Goossen and
Stevens (2013), entrepreneurial leadership is a considerable type of leadership in finding new
opportunities. Entrepreneurial leadership provides its followers by the leader’s visions and
scenarios and employs them for organizational sustainable success and value.
Entrepreneurial leadership is considered as an organizational concept. It concentrates on
organizational operations, engaging in the business’s vision, mission, objectives and
strategies. The change or fostering current types of behavior in the business, alteration in its
processes, structure, capabilities and enhancing the effectiveness of organizational culture,
involving integration ethical value systems in creating strategic decisions cannot separate
from this type of leadership (Leitch and Volery, 2017; Boal and Hooijberg, 2000)

The hypothesized role of entrepreneurial leadership as a mediator between POS and
organizational performance relationship was fully supported. This is a relatively novel
finding but can be traced down in the past literature. Employee’s empowerment will
strengthen employees’ competence and promotes the performance of a job. To conclude, there
is a positive linkage and harmony between employees’ POS and job performance (Chiang and
Hsieh, 2012). Employees sensing a serious degree of organizational support perceive a duty to
compensate for the beneficial treatment they experienced from the entity by exhibiting more
enthusiastic conduct directed in relation to it (Kurtessis et al., 2017). Employees who observe
remarkable estimation from their organization are more inclined to participate in proactive
activities in relation to the organization’s progress.

In spite of the novelty of the research, it was limited due to a few reasons. First, the
research design is cross-sectional. Future research should focus on a longitudinal design.
Second, the research only focused on the SME sector. Future research can replicate the study
in a larger context. This research only focused on entrepreneurial leadership as a mediator.
Future research can also focus on HR practices as a mediator as well.

Implications
This research contributes to the existing literature by advancing knowledge about
entrepreneurial leadership as it sheds light on its mechanism. It has the following
theoretical contributions for academicians and researchers. First, it has identified POS as a
predictor of entrepreneurial leadership. The majority of researchers in this area are focusing
on it affects ignoring its predictors. It is one of the initial studies identifying a variable that
affects entrepreneurial leadership. Second, this research is among the pioneer research
conceptualizing entrepreneurial leadership as amediator. This is a significant contribution in
the literature. Third, the contribution is in the SME literature. A new model is contributed to
the literature for increased SME performance.

The research has some practical contributions as well. Educators, entrepreneurs and
policymakers can benefit from the findings. In the context of Oman, SMEs have an important
standing as they formulate the economy’s backbone. The government, over the years, has
introduced a number of policies directed at advancing Small and Medium Scale Enterprises.
The findings of this research will help the SME sector to better understand the importance of
giving proper support to the entrepreneurial leaders in order to increase the performance. The
owners of SMEs can use it as a base to develop relevant policies to provide proper support.
With the relevant support, entrepreneurial leadership can boost company performance for
sustaining in the business environment.

WJEMSD
16,4

384



References

Al Bulushi, B.H.S. and Bagum, S. (2017), “Growth strategies of SME in Oman-Issues and
challenges”, International Journal of Small Business and Entrepreneurship Research, Vol. 5
No. 2, pp. 21-61.

Alalawi, G.N.S. (2020), “The influence of entrepreneurship orientation on omani SMEs’ performance”,
(Doctoral dissertation, University of Plymouth).

Al-Lamki, S.M. (2000), “Omanization: a three tier strategic framework for human resource
management and training in the Sultanate of Oman”, Journal of Comparative International
Management, Vol. 3 No. 1.

Anitha, J. (2014), “Determinants of employee engagement and their impact on employee performance”,
International Journal of Productivity and Performance Management, Vol. 63 No. 3, p. 308.

Ayyagari, M., Beck, T. and Demirguc-Kunt, A. (2007), “Small and medium enterprises across the
globe”, Small Business Economics, Vol. 29 No. 4, pp. 415-434.

Bagheri, A., Lope Pihie, Z.A. and Krauss, S.E. (2013), “Entrepreneurial leadership competencies among
Malaysian university student entrepreneurial leaders”, Asia Pacific Journal of Education,
Vol. 33 No. 4, pp. 493-508.

Baran, B.E., Shanock, L.R. and Miller, L.R. (2012), “Advancing organizational support theory into the
twenty-first century world of work”, Journal of Business and Psychology, Vol. 27 No. 2,
pp. 123-147, doi: 10.2307/41474913.

Boal, K.B. and Hooijberg, R. (2000), “Strategic leadership research: moving on”, The Leadership
Quarterly, Vol. 11 No. 4, pp. 515-549.

Byrne, Z.S. and Hochwarter, W.A. (2008), “Perceived organizational support and performance:
relationships across levels of organizational cynicism”, Journal of Managerial Psychology,
Vol. 23 No. 1, pp. 54-72.

Cardy, R.L. and Leonard, B. (2004), Performance Management: Concepts, Skills, and Exercises, ME
Sharpe, Armonk, NY, p. 163.

Choudhary, A.I., Akhtar, S.A. and Zaheer, A. (2013), “Impact of transformational and servant
leadership on organizational performance: a comparative analysis”, Journal of Business Ethics,
Vol. 116 No. 2, pp. 433-440.

Chiang, C.F. and Hsieh, T.S. (2012), “The impacts of perceived organizational support and
psychological empowerment on job performance: the mediating effects of organizational
citizenship behavior”, International Journal of Hospitality Management, Vol. 31 No. 1, pp.
180-190.

Cullen, K.L., Edwards, B.D., Casper, W.C. and Gue, K.R. (2014), “Employees’ adaptability and
perceptions of change-related uncertainty: implications for perceived organizational support,
job satisfaction, and performance”, Journal of Business and Psychology, Vol. 29 No. 2,
pp. 269-280.

Dalberg, H. (2011), “Report on support to SMEs in developing countries through financial
intermediaries” (accessed 26 July 2015).

DeConinck, J. and DeConinck, M.B. (2017), “The relationship between servant leadership, perceived
organizational support, performance, and turnover among business to business salespeople”,
Archives of Business Research, Vol. 5 No. 10, pp. 57-71.

DeConinck, J.B., Moss, H.K. and Deconinck, M.B. (2018), “The relationship between servant leadership,
perceived organizational support, performance, and turnover among business to business
salespeople”, Global Journal of Management and Marketing, Vol. 2 No. 1, pp. 38-53.

Du, Y., Zhang, L. and Tekleab, A.G. (2018), “Job strains, job control, and POS on employee
performance: an interactionist perspective”, Journal of Business Research, Vol. 82,
pp. 213-219.

Entrepreneurial
leadership:

a missing link

385

https://doi.org/10.2307/41474913


Eisenberger, R. and Stinglhamber, F. (2011), Perceived Organizational Support: Fostering Enthusiastic
and Productive Employees, American Psychological Association, Washington D.C, available at:
https://psycnet.apa.org/doi/10.1037/12318-000.

Eisenberger, R., Huntington, R., Hutchison, S. and Sowa, D. (1986), “Perceived organizational support”,
Journal of Applied Psychology, Vol. 71 No. 3, p. 500.

Eisenberger, R., Cummings, J., Armeli, S. and Lynch, P. (1997), “Perceived organizational support,
discretionary treatment, and job satisfaction”, Journal of Applied Psychology, Vol. 82 No. 5,
p. 812.

Fontana, A. and Musa, S. (2017), “The impact of entrepreneurial leadership on innovation
management and its measurement validation”, International Journal of Innovation Science,
Vol. 9 No. 1, pp. 2-19.

Ghasemi, A. and Zahediasl, S. (2012), “Normality tests for statistical analysis: a guide for non-
statisticians”, International Journal of Endocrinology and Metabolism, Vol. 10 No. 2, p. 486.

Goossen, R. J. and Stevens, R.P. (2013), “Entrepreneurial leadership: finding your calling, making a
difference”, InterVarsity Press, IL.

Gupta, V., MacMillan, I.C. and Surie, G. (2004), “Entrepreneurial leadership: developing and measuring
a cross-cultural construct”, Journal of Business Venturing, Vol. 19 No. 2, pp. 241-260.

Hair, J.F., Black, W.C., Babin, B.J., Anderson, R.E. and Tatham, R.L. (2006), Multivariate Data Analysis,
Pearson Prentice Hall, Upper Saddle River, NJ, Vol. 6.

Hayat, N. and Riaz, M.T. (2011), “The influence of the SMEs top-level managers’ leadership styles and
their entrepreneurial orientation on the business performance”, SSRN, available at: https://ssrn.
com/abstract51884069 or doi: 10.2139/ssrn.1884069 (accessed 12 July 2011).

Hayat, A., Latif, A., Humayon, A.A., Ahmed, M. and Azeem, M. (2019), “The mediating role of
entrepreneurial leadership in the relationship between entrepreneurial orientation and firm
performance of ICTs SMEs”, Journal of Multidisciplinary Approaches in Science, Vol. 5 No. 1,
pp. 16-23.

Hu, L.T. and Bentler, P.M. (1999), “Cutoff criteria for fit indexes in covariance structure analysis:
conventional criteria versus new alternatives”, Structural Equation Modeling: A
Multidisciplinary Journal, Vol. 6 No. 1, pp. 1-55.

Jackson, J.L., Dezee, K., Douglas, K. and Shimeall, W. (2005), “Introduction to Structural
Equation Modeling (Path Analysis), Precourse PA08. Society of General Internal Medicine
(SGIM), Washington, DC, pp. 1-17.

Kanten, P. and Ulker, F.E. (2012), “A relational approach among perceived organizational support,
proactive personality and voice behavior”, Procedia-Social and Behavioral Sciences, Vol. 62,
pp. 1016-1022.

Kempster, S. and Cope, J. (2010), “Learning to lead in the entrepreneurial context”, International
Journal of Entrepreneurial Behavior and Research, Vol. 16 No. 1, pp. 5-34, doi: 10.1108/
13552551011020054.

Kim, K.Y., Eisenberger, R. and Baik, K. (2017a), “Perceived organizational support and
organization performance: HR, CEO, and industry influences”, Academy of Management
Proceedings, Vol. 2017, No. 1, p. 14979, Academy of Management, Briarcliff Manor,
NY 10510.

Kim, M.Y., Park, S.M. and Miao, Q. (2017b), “Entrepreneurial leadership and organizational
innovation: improving attitudes and behaviors of Chinese public employees”, Public Service
Innovations in China, Springer Singapore, Singapore, pp. 151-184, doi: 10.1007/978-981-10-
1762-9_8.

Kurtessis, J.N., Eisenberger, R., Ford, M.T., Buffardi, L.C., Stewart, K.A. and Adis, C.S. (2017),
“Perceived organizational support: a meta-analytic evaluation of organizational support
theory”, Journal of Management, Vol. 43 No. 6, pp. 1854-1884, doi: 10.1177/
0149206315575554.

WJEMSD
16,4

386

https://psycnet.apa.org/doi/10.1037/12318-000
https://ssrn.com/abstract=1884069
https://ssrn.com/abstract=1884069
https://ssrn.com/abstract=1884069
https://doi.org/10.2139/ssrn.1884069
https://doi.org/10.1108/13552551011020054
https://doi.org/10.1108/13552551011020054
https://doi.org/10.1007/978-981-10-1762-9_8
https://doi.org/10.1007/978-981-10-1762-9_8
https://doi.org/10.1177/0149206315575554
https://doi.org/10.1177/0149206315575554


Leitch, C.M. and Volery, T. (2017), “Entrepreneurial leadership: insights and directions”, International
Small Business Journal, Vol. 35 No. 2, pp. 147-156.

Lope Pihie, Z.A. and Bagheri, A. (2013), “The impact of principals’ entrepreneurial leadership
behaviour on school organizational innovativeness”, Life Science Journal, Vol. 10 No. 2,
pp. 1033-1041, doi: 10.1017/CBO9781107415324.004.

Matriano, M.T. (2019), “Oman entrepreneurship highlights: a case study of nawa international”,
Advances in Social Sciences Research Journal, Vol. 6 No. 6, pp. 33-38.

Mgeni, T.O. (2015), “Impact of entrepreneurial leadership style on business performance of SMEs in
Tanzania, J EntreprenOrganizManag, Vol. 4, p. 142, doi: 10.4172/2169-026X.1000142.

Miao, Q., Eva, N., Newman, A. and Cooper, B. (2019), “Ceo entrepreneurial leadership and
performance outcomes of top management teams in entrepreneurial ventures: the mediating
effects of psychological safety”, Journal of Small Business Management, Vol. 57 No. 3,
pp. 1119-1135.

Mirkamandar, S. and Malikehbeheshtifar (2015), “The role of perceived organizational support on
entrepreneurial behavior”, Research Journal of Social Sciences, Vol. 8, pp. 155-159.

Musa, S. and Fontana, A. (2014), “Measuring entrepreneurial leadership in innovation management
[conceptual framework]”, The ISPIM Asia-Pacific Innovation Forum.

Olomi, D. (2006), Policy Dialogue Seminar Paper on Opportunities and Challenges for Rural SMEs
Development in Tanzania, Economic and Social Research Foundation (ESRF), Tanzania, p. 23.

Oyemomi, O., Liu, S., Neaga, I. and Alkhuraiji, A. (2016), “How knowledge sharing and business
process contribute to organizational performance: using the fsQCA approach”, Journal of
Business Research, Vol. 69 No. 11, pp. 5222-5227.

Paill�e, P. and Raineri, N. (2015), “Linking perceived corporate environmental policies and employees
eco-initiatives: the influence of perceived organizational support and psychological contract
breach”, Journal of Business Research, Vol. 68 No. 11, pp. 2404-2411.

Pieper, M.L. (2014), “Entrepreneurial leadership in crowd funded startups and SMEs-a critical
incident analysis of entrepreneurs and managers”, (Bachelor’s thesis, University of
Twente).

Rahim, H.L., Abidin, Z.Z., Mohtar, S. and Ramli, A. (2015), “The effect of entrepreneurial leadership
towards organizational performance”, International Academic Research Journal of Business and
Technology, Vol. 1 No. 2, pp. 193-200.

Renko, M., El Tarabishy, A., Carsrud, A.L. and Br€annback, M. (2015), “Understanding and measuring
entrepreneurial leadership style”, Journal of Small Business Management, Vol. 53 No. 1, pp.
54-74.

Rhoades, L. and Eisenberger, R. (2002), “Perceived organizational support: a review of the literature”,
Journal of Applied Psychology, Vol. 87 No. 4, p. 698.

Rutherford, M.W. and Holt, D.T. (2007), “Corporate entrepreneurship: an empirical look at the
innovativeness dimension and its antecedents”, Journal of Organizational Change Management,
Vol. 20 No. 3, pp. 429-446.

Sandybayev, A. (2019), “Impact of effective entrepreneurial leadership style on organizational
performance: critical review”, International Journal of Economics and Management, Vol. 1 No. 1,
pp. 47-55.

Sarabi, A., Froese, F.J., Chng, D.H. and Meyer, K.E. (2020), “Entrepreneurial leadership and MNE
subsidiary performance: the moderating role of subsidiary context”, International Business
Review, Vol. 29 No. 3, p. 101672.

Soomro, B.A., Shah, N. and Mangi, S. (2019), “Factors affecting the entrepreneurial leadership in small-
and medium-sized enterprises (SMEs) of Pakistan”, World Journal of Entrepreneurship,
Management and Sustainable Development, Vol. 15 No. 1, pp. 31-44, doi: 10.1108/WJEMSD-05-
2018-0054.

Entrepreneurial
leadership:

a missing link

387

https://doi.org/10.1017/CBO9781107415324.004
https://doi.org/10.4172/2169-026X.1000142
https://doi.org/10.1108/WJEMSD-05-2018-0054
https://doi.org/10.1108/WJEMSD-05-2018-0054


Tseng, S.M. and Lee, P.S. (2014), “The effect of knowledge management capability and dynamic
capability on organizational performance”, Journal of Enterprise Information Management,
Vol. 27 No. 2, pp. 158-179.

Turunç, €O. and Altuntepe, N. (2015), “How do the perceived organizational support and the leadership
support affect entrepreneurship behaviours? The Mediating Role of Lmx”, Journal Of Alanya
Faculty of Business/Alanya Isletme Fak€ultesi Dergisi, Vol. 7 No. 1.

Van Zyl, H.J. and Mathur-Helm, B. (2007), “Exploring a conceptual model, based on the combined
effects of entrepreneurial leadership, market orientation and relationship marketing orientation
on South Africa’s small tourism business performance”, South African Journal of Business
Management, Vol. 38 No. 2, pp. 17-24.

Wang, C.L., Tee, D.D. and Ahmed, P.K. (2012), “Entrepreneurial leadership and context in Chinese
firms: a tale of two Chinese private enterprises”, Asia Pacific Business Review, Vol. 18 No. 4,
pp. 505-530.

Wood, E.H. (2002), “An analysis of the predictors of business performance in small tourism and
hospitality firms”, The International Journal of Entrepreneurship and Innovation, Vol. 3 No. 3,
pp. 201-210.

Zampetakis, L.A., Beldekos, P. and Moustakis, V.S. (2009), “‘‘Day-to-day” entrepreneurship within
organisations: the role of trait emotional intelligence and perceived OrganisationalSupport”,
European Management Journal, Vol. 27 No. 3, pp. 165-175.

Corresponding author
Rabia Imran can be contacted at: rabiaimran@yahoo.com

For instructions on how to order reprints of this article, please visit our website:
www.emeraldgrouppublishing.com/licensing/reprints.htm
Or contact us for further details: permissions@emeraldinsight.com

WJEMSD
16,4

388

mailto:rabiaimran@yahoo.com

	Entrepreneurial leadership: a missing link between perceived organizational support and organizational performance
	Introduction
	Literature review
	Perceived organizational support (POS)
	Organizational performance (OP)
	Entrepreneurial leadership (EL)

	Methodology
	Results
	Confirmatory factor analysis
	Preliminary analysis
	Structure equation modeling (direct and indirect path analysis)

	Discussion
	Implications
	References


