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Abstract

Purpose –The purpose of this paper is to report results of a study carried out to establish the mediation effect
of sustainability intention in the relationship between sustainability behavioral control and sustainable
entrepreneurship.
Design/methodology/approach – This study is cross sectional and correlational. Data were collected
through a questionnaire survey of 384 small businesses. Data were analyzed through correlation coefficients
and linear regression using Statistical Package for Social Sciences and the Medgraph program.
Findings – The results suggest that sustainability intention partially mediates the relationship between
sustainability behavioral control and sustainable entrepreneurship. Results further indicate that sustainability
behavioral control and sustainability intention are significant predictors of sustainable entrepreneurship.
Originality/value –This study provides an initial empirical evidence on themediation effect of sustainability
intention in the relationship between sustainability behavioral control and sustainable entrepreneurship.
To the researcher’s knowledge, no study had been conducted on such an interesting topic using evidence froma
developing country such as Uganda.
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1. Introduction and motivation
Sustainable entrepreneurship is a summation of social, economic and environmental
entrepreneurship whereby small businesses incorporate social, economic and environmental
aspects in their operations (Vuorio et al., 2017; Mair and Marti, 2006; Koegh and Polonsky,
1998). Sustainable entrepreneurship is seen as a solution to the world’s problems such as
poverty, hunger and global warming (Dean and McMullen, 2007; Porter and Krammer, 2011)
and as such has attracted the attention of academicians such as Vuorio et al. (2018) who
conducted a study on drivers of entrepreneurial intentions in sustainable entrepreneurship
using evidence from three European countries (Finland, Liechtenstein and Austria) using a
questionnaire survey of University students. Vuorio et al. (2018) call for further studies in
other national settings on sustainable entrepreneurship and in this study, we try to respond
to such calls. Vuorio et al. (2018) found that entrepreneurial intention is associated with
sustainable entrepreneurship.

Sustainable and social entrepreneurship differ from conventional entrepreneurship in
terms of value creation (Vuorio et al., 2018). Presently, we see social entrepreneurship and
environmental entrepreneurship being added to economic entrepreneurship to form
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sustainable entrepreneurship. Social entrepreneurship focuses on social value creation
(Seelos and Mair, 2005), while environmental entrepreneurship is about conservation of the
natural environment (Koegh and Polonsky, 1998). Sustainable entrepreneurship has been
claimed to combine economic, social and environmental value creation (Cohen and Winn,
2007; Dean and McMullen, 2007; Schaltegger and Wagner, 2011), and it has been seen to
include both social and environmental entrepreneurship (Hockerts, 2015; Schaltegger and
Wagner, 2011). In the recent times, the United Nations has come up with sustainable
development goals that include; ending poverty and hunger, improving health and education,
making cities more sustainable, combating climate change and protecting oceans and forest
(OWG, 2014). These goals require entrepreneurs to go out in search for opportunities to create
value while keeping in mind sustainable use of natural resources. Entrepreneurship is an
important conduit for a more sustainable economy. Entrepreneurs pass on sustainable
products, processes, and start-ups in order to solve social and environmental problems (Hall
et al., 2010) and this kind of process has been termed as sustainable entrepreneurship (Patzelt
and Shepherd, 2011). The theory of planned behavior as suggested by Ajzen (1991) suggests
that for a given behavior to be adopted, there must be intention and control of a given
behavior. The implication of such is that existing and potential entrepreneurs must have
sustainability intention and sustainability behavioral control in order to achieve sustainable
entrepreneurship. The question is thus whether sustainability intention and sustainability
behavioral control can really have a role to play in sustainable entrepreneurship.

Therefore, given that there are minimal empirical studies that have examined the
mediating role of sustainability intention in the relationship between sustainability
behavioral control and sustainable entrepreneurship, in this study, we try to bridge this
gap. Using a questionnaire survey of 384 small businesses in Uganda, we provide an initial
empirical evidence that sustainability intention partially mediates the relationship between
sustainability behavioral control and sustainable entrepreneurship. Results further indicate
that sustainability intention and sustainability behavioral control are significant predictors
of sustainable entrepreneurship.

The findings of this study are thus important inmanyways. This study provides an initial
empirical literature on the mediating effect of sustainability intention in the relationship
between sustainability behavioral control and sustainable entrepreneurship. This study
results also responds partly to a call made by Vuorio et al. (2018) regarding further studies in
other national settings. The existing entrepreneurs can also think of sustainable
entrepreneurship using this study results. From the results of this study, economic
entrepreneurship alone may not be sufficient to solve the current world problems of poverty,
hunger and environmental degradation and this implies that Governments through their
ministries of trade can emphasize entrepreneurs to include in their plans and operations
social and environmental entrepreneurship.

The rest of the paper is organized as follows. The next section is literature review where
the theoretical foundation and empirical literature are discussed. In this section, research
hypotheses are also formulated after reviewing the existing literature. This section is then
followed by methodology. The next section is results and finally, summary and conclusion.

2. Literature review
2.1 Theoretical foundation
This study is based on the theory of planned behaviour (Ajzen, 1991). This theory arose as an
extension of the theory of reasoned action (TRA) by (Fishbein andAjzen, 1975), on the ground
that TRA failed to explain behaviours that are not under volitional control. The main
underpinning of the TPB is that complete volitional control is rare, certain behaviours require
special knowledge, skills and resources. Thus, TPB views an individual’s behaviour as
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mainly directed by behavioural intention, which in turn is explained by a person’s attitude
towards the behaviour, subjective norms and perceived behavioural control (Ajzen, 1991).
The behavioural intention is the immediate antecedent of performing any behaviour of
interest. An individual’s interest to perform any behaviour is largely inclined by whether
people view it in a positive way (Ajzen, 1991). The general principle of the TPB is that the
intention to perform is strongest when individuals hold positive attitudes towards the
behaviour, there is a strong subjective norm to perform the behaviour and there is a high level
of perceived behaviour control (Ajzen and Fishbein, 2004).

TPB indicates that people go through a conscious and deliberative decision-making
process based on careful consideration of available information before engaging in a given
behaviour. As such, it assumes that people are rational decision makers whose behavioural
intention is influenced jointly by attitude towards the behaviour, subjective norms and
perceived behavioural control. In addition, when people have preconceived notions of their
personal ability in terms of resources and capacity to achieve specific objective, this
perceptionwill play amajor role in their behaviour directly and/or indirectly through attitude.
In this study, behavioural intention and perceived behavioural control are used to explain
sustainable entrepreneurship among small businesses in Uganda. Behavioural intention
refers to an individual’s subjective probability that he will perform a specified behaviour of
interest (Ajzen, 1991). The stronger the readiness to act, the more likely it is to perform the
actual behaviour. Testing behavioural intentions are appropriate for examining people’s
likelihood to act (Ajzen and Fishbein, 2004). In this study, behavioural intention is viewed as
sustainability intention. The study predicts sustainable entrepreneurship in a “live” setting
and therefore it is appropriate to include sustainability intention of small business owners in
predicting their willingness to undertake sustainable entrepreneurial actions in their
businesses. Perceived behavioural control reflects beliefs about whether or not the individual
has the resources and capacity to act on a given behaviour (Ajzen, 1991). This is measured by
two items; perceived control (sustainability knowledge) and perceived ability (how easy or
difficult).

2.2 Sustainability behavioral control and sustainable entrepreneurship
Sustainability entrepreneurship is critical in the business sector in the recent times (Belz and
Binder, 2017). According to Shevchenko et al. (2016) external stakeholders require firms to
practice sustainability though this is largely influenced by competences. Thus, sustainability
knowledge and self-efficacy enable entrepreneurs to share and communicate in their
marketing campaigns sustainability practices to consumers in both small and large scale
businesses (Raderbauer, 2011). Hence, the willingness of entrepreneurs to use sustainability
knowledge in terms of proper communication about their products and services in the
sustainability transition enhance their growth (H€orisch, 2015). Literature further indicates
that prior exposure to sustainability practices motivates entrepreneurs to follow their goal of
sustainable enterprises in order to solve environmental and societal problems (Bell and
Stellingwerf, 2012). Lack of knowledge and customers perceptions are the main challenges
affecting sustainable entrepreneurs (Bell and Stellingwerf, 2012). In other words,
sustainability may lead to entrepreneurial opportunities using their knowledge of the
businesses and self-efficacy. Small business owners need knowledge to identify opportunities
from the environment. However, little is known on whether sustainability knowledge
influences identification of sustainable entrepreneurial opportunities. We posit that,

H1. Sustainability behaviour control and sustainability entrepreneurship are positively
related.
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2.3 Sustainability intention, sustainability behavioral control and sustainable
entrepreneurship
Behaviour control is the measure of an individual’s ability to perform planned action
(Remeikiene et al., 2013). In other words, it’s an individual’s view of how easy they can
perform a task (Kautonen et al., 2011). In this study, sustainability behavioural control is
defined as the knowledge and ability in adopting and implementing sustainability practices.
A combination of Self-efficacy and sustainability knowledge may influence the intention to
perform sustainable entrepreneurship (Mcgee et al., 2009; Shepherd and Patzelt, 2011).
Therefore, if sustainability behavioural control is high, then sustainable intention will most
likely be high. According to Shevchenko et al. (2016) sustainability is largely influenced by
competences. These competences include; knowledge and self-efficacy. Knowledge involves
having the awareness or information to adopt and implement sustainability practice. On the
other hand, self-efficacy is the entrepreneur’s belief about his ability to act. Thus, small
business owners need to be aware of what and how sustainability can be adopted and
implemented confidently. Furthermore, sustainability behavioural control is more likely to
influence the entrepreneur’s intention in adopting sustainability (Baden and Prasad, 2016).
Sustainability behavioral control in terms of sustainability knowledge and self-efficacy play
an important role in recognizing sustainable entrepreneurship opportunities since it
enhances the intention for the practice (Patzelt and Shepherd, 2011). In addition, sustainable
entrepreneurs promote innovation in terms of new products, services, processes, markets
basing on their sustainability knowledge and intention in influencing customers; this
eventually leads entrepreneurs to practice sustainable entrepreneurship (Bell, 2012). Existing
literature suggests that small business owners-managers make important decisions in
creating sustainable opportunities, growth of the business, general running of the businesses
and meeting stakeholder needs (Koe et al., 2014). Therefore, small business owner-managers
are willing to adopt sustainable practices for their businesses.

Despite their willingness, little is known on whether their intention and knowledge of the
social and environmental aspects affects their intention to adopt sustainable
entrepreneurship. According to Hooi et al. (2016), drivers of sustainable entrepreneurship
include government regulation and international environmental protection which affect
decision of small business owner’s adoption of sustainability practices. This in turn benefits
small business’s economic performance, society’s wellbeing and environment’s resilience.
Thus, these scholars recommended testing intention as a mediating factor in explaining
sustainable entrepreneurship especially in developing countries where sustainable
development is an emerging challenge. We posit that,

H2. Sustainability intention and sustainable entrepreneurship are positively related

H3. Sustainability intention mediates the relationship between sustainability behavioral
control and sustainability entrepreneurship.

3. Methodology
3.1 Research design
The study employed a cross sectional and correlational research design. This study’s
population was 108,534 small businesses in Kampala (UBOS, 2012) from which a sample of
384 small businesses was selected using a rotary method of selecting the subjects. Of the 384
small businesses, completed questionnaires were received from 358 small business owners
indicating a response rate of 93%. The high response rate was possible because of the face to
face interaction between the researcher and the respondents, and maintaining of regular
contact with respondents during data collection. This study’s unit of analysis was the small
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businesses and the unit of inquiry was the small business owners or managers. The study
revealed that majority of the respondents were female (52%), and the majority were in the
29–39 years age bracket (38%), followed by those in the 18–28 years age group (28%), clearly
indicating that on average, those in business are below 40 years old. In addition, majority of
the respondents had either a diploma or bachelors (27%). This is followed bymasters’ holders
(20%), indicating that the respondents were knowledgeable as far as the issues under study
are concerned. On another hand, majority of the small business owners and managers had
obtained training on sustainability concerns (53%) while 47% had never obtained any form
of training on sustainability concerns. The results further show that the majority of the
businesses were between 2–5 years old (55%). This is followed by those that have been
around for a period between 6–10 years (30%). Thus, indicating that most of the businesses
were fairly new.

3.2 The questionnaire and variables measurement
A questionnaire using six point Likert scale ranging from Very often to Never was designed
and used to collect the data by measuring the opinion of a respondents. We utilized a face to
face administration of questionnaire to enable interaction between the researcher and the
respondents, and to improve the quality of responses as well as response rate.
The questionnaire design was based on reviewing extant literature on sustainability
intention, sustainability behavioural control and sustainable entrepreneurship.
Sustainability intention was operationalized as the likelihood of the individual to take up
sustainability actions (Fishbein and Ajzen, 1975; Gruzd et al., 2012). Sustainability
behavioural control was viewed as the knowledge and ability in adopting and
implementing sustainability practices, measured in terms of Self-efficacy and
sustainability knowledge (Mcgee et al., 2009; Shepherd and Patzelt, 2011). Sustainable
entrepreneurship was viewed as a concept that endeavours to balance the economic, social
and environmental aspects (Shepherd and Patzelt, 2011).

3.3 Validity and reliability
We use factor analysis, Cronbach alpha coefficient and content validity index to test for the
validity and reliability of the research instrument. The content validity index (CVI) was
computed and found a CVI of 0.80. Cronbach’s alpha coefficient was measured to test
reliability of how closely related a set of items are as group and the Cronbach alpha values for
all the study variables were above 0.7 which is acceptable (Nunnally, 1978). We employed
exploratory factor analysis to reduce the data to a manageable size (see Tables 1–3 for factor
analysis results).

4. Results
4.1 Descriptive statistics
Means and standard deviations were generated to summarize the observed data. These
are presented in Table 4. The statistics show that the mean rating for the dependent
variable - Sustainable entrepreneurship is 4.09 with a maximum of 6.00 and minimum of
1.00. This implies that sustainable entrepreneurship is not yet fully embraced among
Uganda’s entrepreneurs. The existence of a minimum score of 1.00 implies that there are
firms that completely have no idea or not have any thing regarding sustainable
entrepreneurship while the existence of a maximum score of 5 means that there are firms
that have adopted sustainable entrepreneurship. For the independent variables
(sustainability intention and sustainability behavioral control), the mean for
sustainability intention is 4.78 with a minimum score of 2.83 and a maximum score

Sustainability
intention

85



of 6. The mean for sustainability behavioral control is 4.54 while the minimum score is 2.13
and the maximum score is 6. The standard deviations are small as compared to the means
especially for the independent variables and this implies that the calculated means highly
represent the observed data (Field, 2009; Saunders et al., 2007).

4.2 Correlation analysis
Results in Table 5 indicate that sustainability behavioral control is positively and
significantly related to Sustainability Intention (r 5 0.536**, p < 0.05). This implies that a

Item
Component

1 2

I am confident that I can deal efficiently with unexpected events 0.875
It is easy for me to stick to my aims and accomplish the goals 0.830
I can always manage to solve difficult problems if I try hard enough 0.817
I can remain calm when facing difficulties 0.804
Potential sources of soil, air and water pollution 0.844
Effects of overfishing on fish stock level 0.788
Sustaining nature for example Earth, biodiversity and ecosystem 0.768
Effects of deforestation on animal habitats, climate change and soil lose 0.617
Eigen value 3.806 1.601
% of variance 47 20.01
Cumulative % 47.5 67.587
Kaiser – Meyer- Olkin Measure of sampling Adequacy 0.787
Approx. chi-square 562.396
Df 28
Bartlett’s Test of Sphericity Sig 0.000
Determinant 0.423
Average communalities 0.676

Item
Component

1 2 3

Review and up-date plans to reduce and to recycle wastes 0.818
Develop a management plan to support the production of quality products/
services

0.787

Routinely undertake sample analysis to improve the quality of products/services 0.711
Write environmental and sustainability policy 0.593
Give credit to someone who goes out of their way to improve the performance of
our business

0.903

Give constructive feedback to employees about their performance 0.895
Monitor the profitability of the products/services 0.901
Have a cash flow forecast for both this year and next year 0.877
Eigen value 3.147 1.446 1.127
% of variance 39.33 18.07 12.48
Cumulative % 39.33 57.40 71.49
Kaiser – Meyer- Olkin Measure of sampling Adequacy 0.648
Approx. chi-square 447.623
Df 28
Bartlett’s Test of Sphericity (Sig) 0.000
Determinant 0.046
Average communalities 0.715

Table 2.
Rotated Component
Matrix for
Sustainability
behavioral control

Table 1.
Rotated Component
Matrix for Sustainable
entrepreneurship
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positive change in sustainability behavioral control helps to improve sustainability intention
of owners of small businesses. Study results also revealed that sustainability intention is
positively and significantly related to Sustainable intention (r 5 0.509**, p < 0.05).
This implies that a positive change in sustainability intention enhance the adoption of
sustainable entrepreneurship of owners of small businesses. Preliminarily, H1 and H2 are
supported.

4.3 Regression analysis
Results in Table 6 show that Sustainability Intention and Sustainability Behavior Control
predict 33% of the changes in Sustainable Entrepreneurship (R25 0.334) and thus H1 and H2
are fully supported. Sustainability Behavior Control significantly predicts Sustainable
Entrepreneurship (β 5 0.326, p 5 0.000). Results also show that Sustainable Intention
significantly predicts Sustainable Entrepreneurship (β 5 0.334, p 5 0.000).

4.4 Mediation test results
This study’s main purpose was to establish the mediation effect of sustainability intention in
the relationship between sustainability behavioral control and sustainable entrepreneurship.
Mediation tests were thus conducted to be sure that the conditions suggested by Baron and
Kenny (1986) are met. According to Baron and Kenny (1986) and Kenny et al. (1998),
mediation occurs if the following conditions are met:

(1) Variations in the independent variable significantly account for variance in the
presumed mediator;

(2) Variations in the mediator significantly account for variance in the dependent
variable;

(3) Variations in the independent variable significantly account for variance in the
dependent variable;

(4) The effect of the independent variable on the dependent variable significantly
reduces when the mediator is included in the equation.

Baron and Kenny’s (1986) mediation path analysis as shown in Figure 1 revealed the
following:

(1) There was a significant direct effect of sustainability behavioral control and
sustainability intention (Beta 5 0.581; p < 0.05).

Item
Component

1

. . .develop a clear, well defined marketing strategy 0.938

. . .look for new ideas for new products 0.938
Eigen value 1.76
% of variance 87.99
Cumulative % 87.99
Kaiser – Meyer- Olkin Measure of sampling Adequacy 0.500
Approx. chi-square 127.076
Bartlett’s Test of Sphericity Df 1
Sig 0.000
Determinant 0.423
Average communalities 0.880

Table 3.
Rotated component

matrix for
sustainability intention
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(2) There was a significant direct effect of sustainability intention and sustainable
entrepreneurship (Beta 5 0.354; p < 0.05).

(3) There was a significant direct effect of sustainability behavioral control and
sustainable entrepreneurship (Beta 5 0.374; p < 0.05).

(4) When controlling for sustainability intention, the direct effect of sustainability
behavioral control reduced from Beta 5 0.505 to Beta 5 0.326 but remained
significant. This is an indication that the relationship between sustainability
behavioral control and sustainable entrepreneurship is partially mediated by
sustainability intention.

5. Discussion
According to the current study results, sustainability intention mediates the relationship
between sustainability behavioral control and sustainable entrepreneurship. When
knowledge and self-efficacy are considered together as behaviour control, the study
finding provide evidence in support of the theoretical assertion by Ajzen (1991) that
behaviour is determined by control beliefs about the power of both situational and internal
factors that prohibit or facilitate performance of the given behaviour. Therefore, this study
provides empirical evidence supporting the fact that a clearer understanding of sustainability
intention in small businesses can be developed through investigating sustainability
behavioral control. The results on the role of sustainability behavioral control as far as
sustainable entrepreneurship is concerned show that first, sustainability behaviour control
and sustainability entrepreneurship are directly related. Second, this relationship can be
realized through intention toward sustainable entrepreneurship, thus providing support for
hypothesis H3. The results mean that the specific pathway bywhich the relationship between
sustainability behavioral control and sustainable entrepreneurship occurs is direct, although
intention takes away part of the contribution. This illustrates that, when intention towards
sustainable entrepreneurship is strong, it takes away some of the direct contribution in the
causal pathway of sustainable behavioral control and sustainable entrepreneurship. In this
case, intention acts as a conduit and since it takes priority in sustainable entrepreneurship,
one cannot split intention from sustainable entrepreneurship. Indeed, sustainability
behavioral control and intention are both true drivers of sustainable entrepreneurship in
small businesses.

While there is no extant empirical support in the sustainable entrepreneurship literature,
this finding links well with the TPB (Ajzen, 1991) which argues that, when people perceive
constraints of intended behaviour, perceived behaviour control (in this case sustainability
behavioural control), could help to explain the behaviour in question. However, when
intention is strong, perceived behaviour control may have little direct effect on actual
behaviour, because part of the effect is translated into intention. However, bearing inmind the
fact that management in small businesses revolves around the individual, he/she may have
the knowledge and self-efficacy, but the ultimate choice of action will depend on whether

Variable 1 2 3

Sustainable Intention (1) 1
Sustainable Entrepreneurship (2) 0.509** 1
Sustainability Behavior Control (3) 0.536** 0.505** 1

Note(s): **Correlation is significant at the 0.01 level (2-tailed)

Table 5.
Correlation analysis

results
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intention
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individual has plans or intends to put measures in place. Past sustainable entrepreneurship
studies involving the association between Sustainability knowledge, capability and
behaviour have preferred to investigate the direct links. For instance, Koe et al. (2014)
investigated the direct links and established significant association between perceived
ability, sustainability knowledge, sustainability intention and sustainable entrepreneurship.
This study therefore, adds to our understanding that intention toward sustainable
entrepreneurship is a mediator in the relationship between sustainability behavioural
control and sustainable entrepreneurship behaviour in small businesses.

One of the factors that may be attributed to the positive relationship between
sustainability intention and sustainable entrepreneurship is the background knowledge
obtained through trainings on sustainable entrepreneurship. The descriptive statistics
revealed that majority of the respondents (53%) had obtained training on sustainability
concerns. In addition, about 27% of the respondents had a diploma or bachelor’s degree,
signifying some basic knowledge on sustainability concerns. This means that the
respondents had some basic idea on sustainable entrepreneurship action. This knowledge
in turn boosts their intention to see that such actions as integrating economic, social and
environmental motives in business pursuits are undertaken. However, it is worth noting that
during the data collection process, it was discovered that some business owners had plans/
measures in place to conserve the environment, deal with social challenges as they went
about achieving their profit motive. For instance, it was discovered that some businesses’
main objective was to make products (bags, mats, wall hangings, etc) using polythene bags
littered within and around their communities. This can only be explained by their
sustainability intentions. They definitely knew that one way of conserving the environment
is to remove the rubbish littered around. To them, what others see as rubbish, they saw as a
business opportunity.

Sustainability knowledge helps them involve other stakeholders in minding the
communities’ social and environment aspects. In addition, there is likelihood to engage in

Effective Size measures
Standardised Coefficients R² Measures (Variance)

0.505 0.255
0.326 0.075
0.179 0.179
0.354 0.703

0.505*** [c]

(0.326***) [c']

0.509***
0.536*** [a]

(0.334***) [b]

Sustainable EntrepreneurshipSustainability Behaviour Control

Mediating Variable
Sustainablility Intention

  Total:
  Direct:
  Indirect:
  Indirect to Total ratio

Dependent VariableIndependent Variable

Figure 1.
Medggraph results
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routine check-ups just to ensure, the business does not make profits at the expense of the
social and environment concerns. This is translated into developing plans for supporting
local community-based activities and employ people from the local community. Furthermore,
sustainability knowledge results into the use of improved technologies for instance,
technologies that take into account energy saving andwaste management, thereby leading to
the production of high quality products. The study findings confirm the study of Soo Sung
and Park (2018), who reported that sustainability orientation has a positive relationship with
intention related to sustainability. This indicates that small business owner/managers who
are knowledgeable have a strong sustainability orientation, which in turns propels them into
making plans for incorporating environmental and social issues in pursuing their profit
motives.

6. Summary and conclusion
The study revealed that sustainability intention mediates the relationship between
sustainability behaviour control and sustainable entrepreneurship. Therefore, the direct
relationship between sustainability behaviour control and sustainability entrepreneurship is
best explained through the mediation of sustainability intention. This illustrates that, when
sustainability intention towards sustainable entrepreneurship is strong, it takes away some
of the direct contribution in the causal pathway of sustainability behavioural control and
sustainable entrepreneurship. In this case, sustainability intention acts as a conduit and since
it takes priority in sustainable entrepreneurship, one cannot disconnect sustainability
intention from sustainable entrepreneurship. Indeed sustainability behavioural control and
sustainability intention are both true drivers of sustainable entrepreneurship in small
businesses. Hence, small business owners’ intentionmay not be separated from sustainability
behaviour control in undertaking sustainable entrepreneurship.

Further, this study demonstrated that sustainability behavioural control is critical for
sustainable entrepreneurship. Though this did not have the direct path, the mediation of
intention certainly supported the need for knowledge on sustainability practices. The
implication therefore is that intention of sustainable entrepreneurship improves when the
individual possesses the sustainability knowledge. Sustainability knowledge represents the
knowledge of the sustainability aspects like social, economic and environmental aspects.
This means that, if we are to see improvement in owner managers’ knowledge towards
sustainable entrepreneurship, there is need for training and capacity building programs
specifically on sustainability aspects for owner-managers.

Like any other study, this study also has limitations which we discuss alongside areas for
future research. The results of this study should then be interpreted with caution. This study
employed a quantitative survey and given its limitations in terms of freedom to the
respondents in expressing their views, it is important that future studies could employ a
mixed methods design or a qualitative research approach to identify other factors that can
explain sustainable entrepreneurship. This study was conducted in Uganda, a developing
African Country with a number of tribes and cultures. It is unclear whether results of this
study can be generalized in other countries. It is thus important to have studies on the same
topic in other national settings. Nevertheless, this study results are important and useful in
understanding sustainable entrepreneurship.
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